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What events need to be
supported and when?
How much time can
marketing volunteers
spend?
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Annual Marketing Program
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COST

What does Marketing include?
= Website?

Internal Communications?
Bonspiel Promotion?

What is your budget?
If building a target, what
costs should be included?




Building a Marketing Budget

= What can/should we afford? What local options are available?

LOW COST

B Public Relations/Media B Google Ads (free for non-profits!)

Social Media
Content

B \Website/SEO Social Media Ads =

AWARENESS Collateral (Brochures, etc.) = REGISTRATION

Offsite Events
(paid participation)

B Sponsored Articles

® Partnerships
Outdoor Ads &
® Radio Ads
H TV Ads

Onsite Events &

Groupon =

HIGH COST



Building a Marketing Budget

= How do we prioritize? What does our club need most this season?

TOTAL BUDGET $ 12,645

Key: [ Grand 2018 “Normal” COVID-19
Critical  Important Nice to Have Unnecessary Opening Olymplcs Year




Social Media: Audience and Voice

% Charlotte Curling
Jure 15- @
What would make you feel like this was a better Monday? Registering

Who is my target audience for this promotion? fora bonspie? Registerng fora bonspiel where socil distancig i

nearly built in? Bases covered. It's back! WCF cash spiel with all the
signature fun of our other spieks @ &

Does this audience change frequently
throughout the season?

& CHARLOTTECURLING.COM

N Southern Mixed Doubles 2020 Cashspiel
December 29-31, 2020 Charlotte Curling is
pleased to announce that the sixth annual
Southem Mixed Doubles Cashspiel is back. The...

What do all of my audiences have in common? w o S
How will they relate to our club? e = > Shares
If our club was a person, what would their @ .-

. . . Aloha! I.uau_theme at the_last regularly schedu_led virtual
personality and communication style be? broometacking ever oright 213 C1 @ regier her

USOZWEBZOOM.US

Welcome! You are invited to join a
meeting: Virtual Broomstacking #9. Afte...
Welcome! You are invited to join a meeting:
Virtual Broomstacking #9. After registenng, you
will receive a confirmation email about joining...

How do we want to portray our club?

456
Engagements

Boost Post




Social Media: Content Guidance

The Golden Ratio for
SOCIAL MEDIA SHARING

10% 60%

promotional curated




External — other clubs, brands,
celebrity curlers and teams

18-49, skewed heavily male
Promoting bonspiels, building

relationships with top
curlers/teams and brands

Driving LTC registration,
details, reaching members

Retweeting, #, @

https://sproutsocial.com/insights/new-social-media-demoqgraphics/

Social Media: Platforms

Internal & External — members,
local potential curlers, other clubs

18-49, skewed female

Building brand and awareness,
light communication, contests,
driving awareness of events
(registration using ads)

Reaching members, detailed
promotions, bonspiel registrations

#, @, Images, Video, Ads

Internal & External — members,
local potential curlers, media,
other clubs and their members

18-64, skewed lightly female

Building brand, communication
with audience, contests, ads,
promotions (including detail),
event sharing, driving registration

Paid advertising targeting curlers
outside local area (e.g. bonspiels)

Sharing, @, Events, Ads, Images,
Video, Messaging



https://sproutsocial.com/insights/new-social-media-demographics/

" So you're saying | should sometimes put
one message Iin 3+ different places?

= Yes. Yes | am.

= https://hootsuite.com/



https://hootsuite.com/

f Facebook usage among key demographics

Gender

This study doesn't currently include data on non-binary people.

Location

Income

<s=o« [ |11
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s [T

_' sproutsocial

Facebook Focus

Average of double the audience of
any other platform across all adults
(except YouTube)

= Used by 68%-+ of people 18-64

Best platform for direct and detailed
Interaction with audiences

Ability to promote and share events
and track interest

Widely-used direct messaging

Highly effective and targeted ads!




http://www.facebook.com/charlottecurling/

Facebook Ad — Charlotte (Dec 2019)

Performance
$200.00 spent over 16 days.

Link Clicks & Reach © 18,256

Cost Per Link

375 Cliek 940.53

Activity

Paost Engagement

Link Clicks
Post Reactions
I

Post Shares

.28

A unique, on-ice experience
might be that ideal Chnistmas gift
you've been seeking!

Audience

This ad reached 18,256 people in your audience.

People Placements Locations

55.5% Women 44.5% Men

20%:

15%

10%:

i I i

0% I | I

13-17 18-24 25-34 35-44 45-54 55-84 B85+

Audience Details ~

Location
United States: Latitude 35.31 Longitude -80.83 Charlotte (+25 mi)
MNorth Carolina

Age

24 - 58

People Who Match

Interests: Adventure travel, Outdoors, Corporate Events, Vacations,
Hockey, Volleyball, Major League Soccer, Olympic sports, Outdoor
recreation, Carolina Hurricanes, 2014 Winter Olympics, Pool (cue
sports), Carolina Panthers, Brewery, Travel + Leisure, Boating,
Outdoor enthusiast, Team sport, Chess, Athletics (sport), Escape
Games, Local food, Sports, Physical fitness, Yoga, Winter sport,
Skiing, Olympic Games, Dogs, Craft Beer Lovers, Ice rink, Camping,



http://www.facebook.com/charlottecurling/

Q&A




